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YEAR: 2017

TEACHER: Anitra Nottingham :
CLASS: Visual Thinking

TYPE/CATEGORY: Branding & Corporate Design o

1O EDUCATE

OBJECTIVE- Develop tools the whole family can use to become money

smart and future ready. OVERVIEW- FamilyNest is a fictitious educational
banking system targeted for the whole family. Building on the understanding
that many things are learned at home, FamilyNest's mission is to educate,
inform, and support each family member from their first allowance payment
to their last retirement check. APPROACH- Approachable colors and bright
images make FamilyNest feel welcoming. Kid-targeted design of the ATM
receipts & savings booklets captures the attention of the youngest members,
while an uncomplicated UX design for mobile and desktop allow for comfort-
able adult experience. AUDIENCE- FamilyNest is targeted to attract families with
children aged 8 to 18. The ideal customer is looking for products and programs
that allow banking to be more than a duty. With FamilyNest managing money

becomes a learning opportunity for the whole family.
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snience this is touch-screen ATM.

the onscreen instructions.

familyne g i

For Customer Service call 1-800-365-1234

Come by and visit us today!
wwwlamilynest com, locations

04/18/17 o
TERM143.674
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Island Commons Cntr.
Bainbridge Island, WA

Trans. Num. 173
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To pay for Goal:

Remaining Savings:
Remaining Goals:

Minecraft Book set
New Bike

'WOO HOOO! You have reached a
Enjoy being money smart and future teady with ..-,
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Banking reinvented
for the whole family

PLEASE ENJOY TREATS OR
A GAME. A SAVINGS COACH
WILL BE WITH YOU SOON!
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YEAR: 2017

440 MOHS OL 2

TEACHER: Lian Ng
CLASS: Type Systems
TYPE/CATEGORY: Book & Website Design

oL g

1O SHOW OFF

OBJECTIVE=- Design a display-worthy book highlighting the art of shadows.

OVERVIEW- Shadow art is a newer form of sculptural art where items or mate-
rials are lit from an angle to produce an image or scene. These installations
are quite magical. From garbage to household objects, from bent wire to
taxidermy, the art is truly revealed when the subject fades and the shadows
form. APPROACH- Open airy type was chosen to capture the ephemeral
nature of this art form. Large photographs show off both the subject and the
resulting shadows, while copious white space allows the reader feel they were
in the showroom beside the installation. The pull quotes and titles dramatically
contrast with the smaller body copy. AUDIENCE-= Shadow Art is a book both
informative and interesting to flip through. The artwork speaks for itself with
dynamic subjects and even more amazing shadow results. This book is meant

to grace the coffee table of a 20's to 40-something’s living room to show off to

their friends or to read for an introduction into this fascinating art form.
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Book & Website Design, Spring 2017

INTRODUCTION

ACCORDING to an ancient Roman author,
Pliny the Elder, the very art of painting origi-
nates from trailing the edge of shadow, as
a maid of Corinth traced her lover's shadow
on a wall. Much like her lover's outline, art
was born from the desire to give substance
to the incorporeal, to make permanent that
which is fading. Though it can be said that
shadow gave birth to art, saying that art
gave birth to shadow (art) is unconventional,
not because the notion of it is unthinkable
but simply because there isn‘t much of it
out there, compared to other art styles and

hoew popular and diverse they've become.
Most of us have seen or heard of “someone”
making “something” cool with shadows, but
it's usually tied to people goaﬂng.lmun.l.i
with their fingers around a lamp or flashlight,
making shadows of rabbits and 'dmgéhi_.ér;
the wall. With this book, | will try to prove
those notions wrong, and show you s_bm;
amazing, even mind-boggling, ch_;ﬂ:’q of art.
Along with artist spotlights | will show you
how shadow art is a valid new art form, not
just a Pinterest sub-category. -
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all the charm

all the beauty of life
is made up of

and SHADOW."
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¥ The Art of Shadows

*

C 0O | D hipsi//theartofshadows.com/home

SHADOWS
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SHADOWS

HOME PAGE
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$ The Art of Shadows X

C! &

[0 https://theartofshadows.com/about

SHADOWS

PLAYING along the table in front of
you. Following your every step on a
bright sunny day. Lurking in your deepest
nightmares, or creating fantasy worlds
beyond imagining. Shadows live in every
part of our existence, yet rarely are thay

admired for their beauty,

THIS book looks at the use of shadows-as
an art form. Setting a baseling, it explores
the science of shadows, defines a handful
of types of shadow art, and showcases
five artists who use blank walls as their
canvas and shadows as their medium.

ABOUT THE BOOK

Book & Website Design, Spring 2017
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YEAR: 2017 =
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TEACHER: Anitra Nottingham o
CLASS: Nature of Identity

TYPE/CATEGORY: Branding & Book Design :
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1O MOTIVATE

OBJECTIVE= Revive a dead or dying company through a brand redesign and

expansions into new product segments. OVERVIEW- Starter is a beloved brand
for many. We can all imagine the nostalgic feel of a new satin jacket, the pride
of representing your favorite team or pop icon, or remembering just how much
cooler you were wearing it. APPROACH= Pride. Icon. Fashion. Cool. These
are just a few words one would have attributed to the original Starter brand.
I wanted to grow this to include Heroic. When wearing Starter one should
feel like they can take on the world. So my approach to this project was to go
big. To be strong, energetic, and vivid. Larger than life brandmark, bold colors,
products that help you achieve great things. AUDIENCE- This brand has a wide
spectrum for its audience, from the once a month gym-goer to the pro athlete.
But they all have one thing in common- feel great while working towards
being awesome. The new brand puts aside the stigma of what it means to wear

Starter, and instead focuses on what you will feel like when you wear Starter.
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BRAND MARK

LINES, Descriptions

Avenir Next Medium
SUBHEADINGS, quotes,

BUSINESS ENVELOPES LETTERHEAD

STAR
>TER

JESSIE
WILLIAMS

HABTETING MANAGER
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DEVELOPMENT

EXCLUSION AREA

STAR
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>TAR STAF
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YEAR: 2016

440

TEACHER: Nadine Brown
CLASS: Type Composition
TYPE/CATEGORY: Book Design w
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OBJECTIVE-Createastylishsetofnaturalphotography books thatare cohesive

in design yet distinctly individual and show a solid knowledge with grid, layout,

N

type, and hierarchy. OVER — Nature when viewed in the minuscule form is

absolutely breathtaking. This project shows off the artwork of renown nature

photographer Karl Blossfeldt in a set of books that are both individual and

identifiable as a set. APPROACH- Grand yet delicate. Awe-inspiring yet of the
everyday. Individual yet part of a larger structure. His photos are imbued with
such dichotomies as these, and so guided my approach. | blended grand head-
ings with delicate body copy, and allow the pictures to take center stage and
allow the type to accompany like sunlight over the leaves and flowers depicted.
AUDIENCE- We all strive to incorporate beauty in our lives. A book, or set of
books, in our homes is an excellent option. | envision the person who selects

this set would enjoy the subtle beauty of Karl Blossfeldt's images, and would

desire a set that would blend elegantly into their home.
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Karl Blossfeldt (1865-1932)

His ceuvre consists

of some 6,000 pho-

is considered a pioneer of

= the New Objectivity in the

history of photography.

tographs of plants

and plant segments that have survived as

negatives and in contemporary publica-

tions. In addition, another 500 authorized

contemporary prints were found in the

archive of the Hochschule der Kunste in

éerlin in 1984. These so-called "vintage
prints” were believed to have been lost and
belonged—along with three-dimensional
models—to Blossfeldt's instructional mate-
r.ials. & As a sculptor and university teacher,

he first taught “modeling based on living

plants” at the old unstgewerbe museum in

the Gropius Building, then at the Berliner

innocently an
was not until

his life, tha

appeared. Publis

tic rather than ar
\;Vasmuth Ver

him famous ¢
could not hav

the reviews. @
t-ion was the ri
gent botanical
dabbiing in

most critics anc

sed as pioneering feats

um, almost all the photo-

he same camera; and

made for the same

_&g‘_gogical records on

ally consistent. Among
upon Blossfeldt was

one his part in that

the perceptive inventory,

seeable effect on our

d. He has proven how
pioneer of the new

said: He has done

“The limits of photography are

unforeseeable. Everything is

unforeseeable effect on our conception of

the world. He has proven how right Moholy-

Nagy, the pioneer of the new photography,

was when he said: “The limits of photography

are unforeseeable. Everything is still so new

here that even the search leads to creative

results. Technology is the natural precursor
for this. The illiterate of the future will not be

he who cannot write but he who cannot take a

photograph.” Whether we speed up a plant’s

growth or show its form in a forty-fold
enlargement—in both cases a geyser of new
images erupts at points of our existence

where we would

least expect it.

e Staats;chulen, e— v - . still so new here that even the
= Z o= ; ' ' search leads to creative results.
Technology is the natural pre-

cursor for this. The illiterate
of the future will not be he who
cannot write but he who cannot

take a photograph.”

Masters of the Camera
KARL BLOSSFELDT 58
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YEAR: 2017

440 MOHS O

TEACHER: William Culpepper
CLASS: Digital Design Studio
TYPE/CATEGORY: Website Design w
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TO INSPIRE

OBJECTIVE= Redesign the website for a local store or business whose site is

not successful in its current state. OVERVIEW- My local pottery shop is a
lovely place to go for fun. Lots of colors, vibrant people, and exiting activities
make visiting pleasant. But their site is busy, outdated, and under-designed.
APPROACH- Initially, | spent time with the owner and customers researching
the stores’ website needs, what was missing, and what could be removed from
the crowded site. Bright colors, patterns of glass mosaics, and fun events were
evident in the store, and became my muse in bringing engaging and friendly
energy to their new website. AUDIENCE- A family coming in for a fun activity, a
young couple out on a date, and a pre-teen birthday party were just a handful
of the people | interviewed during the research phase of this project. The
audience for this welcoming pottery studio and their website is someone
looking for a creative outlet while visiting with friends, getting to know

a potential love interest, or deepening the relationships with those they love.
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ART AS THERAPY STUDIO

heart & soul

BOOK A PARTY
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Website Design, Summer 2017

a week || 10am to 7pm || In the Bainbridge Pavilion

u ART MEDIUMS  CLASSES & CAMPS  PARTIES ABOUT

heart & soul

PRICES RAMGE FROM $2 TO 350
Ceramic painting aptiens range from
mugs to bowls, figurines o picture
frames, finy arnaments to giant banks

FUSED GLASS

PRICES START AT 310
Our Glos Fusing Bor hos ll the glos
and tasls far detigning and creating

fused ghass projects such as sun catehers,

night ights, slumped bowls, votives and

ather amazing glass projects

BOOK A PARTY

PRICES RANGE FROM $25.545

A staff member will guide beginners
through the step-by-step process and
help you create an amazing portrait

on convos with aceylic paints. We offer
Canvas Painting Parties with Groups of &
or more. Receive 20% off o group elos

ART AS THERAPY STUDIO

PRICES START AT $i10
The Maosaic Reom hos o wide selection of
masalc glass with rays, coasters, Frames,
lethers and even Seohawk boses to make
o beoutiful mosterpiece

CLASSES & CAMPS

81
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A PARTY CLASSES & CAMPS
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WALK-INS WE AE! Open 7 da kI 10am to 7pm |l In the Bainbridge I

ART MEDIUMS ~ CLASSES & CAMPS  PARTIES ~ABOUT heart & SOUI

ART AS THERAPY STUDIO

-CERAMICS FUSED GLASS CANVAS MOSAICS

Em

PRICES RAMGE FROM $2 TO 320 PRICES START AT $i0
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1O APPRECIATE

Pursuing a graduate level degree is a difficult proposition. It becomes doubly
so when family and life is interrupted to return to school well past entry into
adulthood. This book is dedicated to my husband and my girls and for their
support through the two and a half years it has taken to finish my design
degree. They have been patient, generous, and understanding, and for that |

say thank you. And | love you.
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