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To be aware of all options and be industrious with
potential ideas. To be flexible and allow change.
To be willing to be dynamic in achieving the best
design solution.
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1 BRANDING o IDENTITY

A brand is the visual representation of a company, organization, or
event's personality. It communicates to the viewer the values, ethos,
and unique identity of the entity it represents, forging a connection
and influencing perceptions, emotions, and decisions.

FASTMOU NT,‘

SMART PLATE SYSTEM

W HouseAmp

Pt
<N

\
" STEPHENS|HOUSE

s ON!

immunopass @

BAINERIDGE ISLAND SPECIAL NEEDS FOUNDATION

Promethean
P ACKAG'NG, |_|_C CANCIALOSI LAW

/N

ISLAND COOL

frozen yogurt

(QEMPOWERED “UA [IAST

DIAGNOSTICS. NATURAL NUTRITIONIST

P& PEACEFULLY CANCER
crave Q NOURISHE;%&’ ri NE

KETO FOSTER CARE NUTRITION COUNSELING & EDUCATION ropp——




2 PACKAGING

Packaging design requires balancing aesthetics with functionality and
brand communication. The design must consider factors such as clarity
of messaging, shelf appeal, consumer convenience, and sustainability, all
while aligning with brand identity and regulatory requirements.
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3 EVENT DESIGN

Event design involves creating immersive experiences that captivate and engage attendees
while aligning with the event's objectives and brand identity. Balancing creativity with prac-
ticality and logistical considerations, event design requires meticulous planning, attention
to detail, and the ability to evoke emotions and leave a lasting impression on participants.
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CREATIVE DIRECTION

Creative direction guides the visual narrative of a project, ensuring consistency,
coherence, and alignment with the client’s goals and brand identity. By offering strategic
guidance and creative leadership, | work with you to shape the overall aesthetic and
messaging, ultimately elevating the impact and effectiveness of the design artifacts.
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THANK YOU | FOR YOUR TIME

ADDIE
BOGDAN



